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MARKETING MIX AFFECTING THE CONSUMER BEHAVIOUR
IN COFFEE SHOP IN BANGRAJAN

SUB-DISTRICT,SINGHABURI PROVINCE
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ABSTRACT

This research study To study the characteristics of consumers. Market factors that affect
the coffeec shop of consumer in the district Bangrachan singBuri Province, including the
relationship between the consumer and the service behavior. And to study the relatibnship
between consumer and market factors in the use of fresh roasted coffee to consumers. The sample
used in this study is that consumers in the bangrachan district singBuri province and 150 people
and data collection instruments were used in the statistical analysis of the frequency, percentage,

mean and standard deviation. t-Tert ,F-Test and Chi— Square

The results showed that Most consumers are female. Occupations than men graduated
with income also found that 15,001 to 20,000 baht. Most consumers coffee, 2-3 times a
week. Fresﬁ coffee consumption during and prior to 9:00 am, including coffee expresso and laete
is mainly drink coffee. Because the service Cost of service for the price of 26 -45 baht per time
making coffee at the coffee shop or bakery functions. Drink at Cafe Amezon the decision a

coffee shop service by myself and appointments with customers.

Consumers are so important to the marketing mix factors affecting the selection of
freshly brewed coffee at a high level for the relationship of consumer behavior in a coffee shop

and consumer marketing mix is. Relevance




