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Title  : Factors Influence Consumers’ Decision to Select Fitness Center Service
In Bangkok Province.

Prarinya Sadthong

Abstract

This study aims to study personal factors, Marketing Mix factors and another factors and
the decision to use the fitness center services of consumers in Bangkok. The samples are 400
consumers who use the service of fitness center. The data was collected from the questionnaire.
Data analysis was performed using descriptive statistics and inferential statistics. The statistics
used in data analysis were percentage, mean, standard deviation, t-test and One-Way Analysis of
variance.

The result of study showed that most of respondents were female at the age between 20-
30 years old, worked as employees in private companies, Undergraduate education and Single
status. Most of them who visit fitness center will choose the equipment in good condition. Safe
affordable Price by compared to service quality, It should be in good location, Easy to travel, The
staffs skill and knowledge should be in the good and fast service. The fitness facility is spacious,
comfortable and convenient to get service. The result of hypothesis testing showed that personal ,
occupational and status factors. Influence of decision making on fithess center of consumers in
Bangkok. Significant at the 0.05 level and marketing channel mix factor. Influence decision making
on the use of fitness center services among consumers in Bangkok. Significant at the 0.05 level
and other factors of image and trust. Influence the decision to use the fitness center of consumers

in Bangkok. not different statistically significant at the 0.05 level.
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