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ABSTRACT

The objectives of this research were; 1) to study the population characteristics
and purchasing decisions through Facebook advertisements of private university
students in Bangkok. 2.) to study the relationship between Facebook usage behavior
and purchasing decisions through Facebook advertisement. This is a quantitative
research. Data is collected using questionnaires in which respondents fill out the
information themselves. The sample used for this research was 400 private university
students from 8 private universities across Bangkok, which consisted of both male and

female students from freshmen to senior years. Sampling was conducted using the



Stratified random Sampling method, and then the data was processed with computer
software. Inferential statistics was used to test the relationship between the 2
variables.

The results revealed the following: 1) There was a near equal ratio between
male and female among the 400 hundred students, most of whom have a monthly
income of less than 5,000 baht per month. 2) The main purpose of using Facebook is
for entertainment. Most students use Facebook on a daily basis, spending 2 hours per
session at around 16:01 to 20:00. They have experience of using Facebook for at
least 2 years and prefer to use the site from within their accommodation. 3) The
purchasing trend reveal that most of the purchases made by students are influenced
by advertisements received from their friends network, Facebook direct
advertisement, and Facebook groups or fan pages at moderate levels. 4) The results
from the first hypothesis test revealed that personal characteristics such as gender
and income levels are indeed correlated to the Facebook purchasing trend. Female
students to make more purchases than male students, and high income students
tend to buy more than low income students. 5) The results from the second
hypothesis test revealed that Facebook usage behaviors such as Main Purpose,
Frequency, Duration, Time Period, Experience, and Location, are all correlated to the
Facebook Purchasing Trend, which can be separated into the following sub catagories:

(1) Students who use Facebook for the purposes of entertainment and
following recent activities are more likely to make purchases from Facebook
advertisements than those who use Facebook for education and following the news.
(2) Students who use Facebook daily are more likely to make purchases from
Facebook advertisements than those who use Facebook less than 2-3 times per
week. (3) Students who use Facebook for more than 30-60 minutes per session are
more likely to make purchases from Facebook advertisements than those who use
Facebook for less than 30 minutes per session. (4) Students who use Facebook the in
the time period of between 8:01-12:00 and 16:01 -20:00 are more likely to make
purchases from Facebook advertisements than those who use Facebook in the period
of between 12:01 -16:00 (5) Students who have had experience in using Facebook for

at least 1 year are more likely to make purchases from Facebook advertisements



than those have less than 1 year of experience in using Facebook. (6) Students who
use Facebook in their accommodation are more likely to make purchases from
Facebook advertisements than those who use Facebook on campus or at internet
cafes.
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