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Customers’ Satisfaction on the Products of Oran Vanich Roof Tile Company in

Samutprakarn Province.
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e " Abstract

The objectives of this research were there-fold. These are 1) to study personal factors of
customers of Oran Vanich Roof Tile Company in Samutprakarn Province 2)to study customers’
satisfaction on the Company’s products 3)to compare customers’ satisfaction based on persoﬁal
factors. The tool used to do the research was questionnaire . Statistics used for analysis included
percentage, mean, standard deviation , t-test , F-test and Scheffe’s multiple comparison test.

The outcome of the research revealed that the majority of samples were female, 51-60
years of age , primary school graduated ,married working for hire with monthly income between
10,000-25,000 baht . Study of customers’ satisfaction based on the arithmetic mean iﬁdi’cated that
channel of distribution scored highest on f;,raﬁxig scale ,that product , price, reliability of retailers
and sales promotion scored high‘ on the rating scale . Study of customers’ satisfaction based on
personal factors indicated that customers with different sexes , marital status did not differ in
their satisfaction of the company’s products. On the other hand, customers with different ages,

education , occupation , income did differ in their satisfaction of the company’s products at

=0.05..




