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Factors Influential to the Decision to Purchase Mobile Phone: The Case of Consumers in

Surin Province
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ABSTRACT

The objectives of this research were to 1) study persohal factors of customers in Surin
province which were the population under study 2) Factors that influence the purchase decision
of mobile clients 3) compare their behavior based on personal factors of customers . Samples
included 200 customers visiting mobile phone shops located in Surin province . Data collection
was conducted using questionnaire. Statistics used in this research included frequency ,
percentage , mean , standard deviation , t-test, F-test (One-way ANOVA) and Scheffe’s multiple

comparison test. Level of significance used was 0.05.

The outcome of the study revealed that the majority of samples were female, less than 20
years of age , bachelor degree graduates , married Vworking as employees in private company with
monthly income less than 10,000 baht. Factors that influence the purchase decision of mobile -
clients. Both the product, price, place and promotion. Some comments by the medium. The
research also showed that customers with different sexes , ages , education, marital statﬁs did
differ in their purchasing behavior at 0.05 level of significance . On the other hand , customers

with different occupation and monthly income did not differ in their purchasing behavior.




