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FACTORS INFLUENCING THE DECISION TO PURCHASE MOBILE PHONE:
THE CASE OF CONSUMERS IN BANGKOK METROPOLITAN AREA AND

ITS VICINITY.

MIAUAIaIZIaUeRRaaNIUSYAMAL
[~ Y iﬂ? =8 o = =y e/ £
humunilsvesmsanmmaunangasiSaanudmsgsnoumahina

VINMSIT M5aMsNn3 1l (MLB.A) Umsfinu 2558



