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Customers' Behavior And Satisfaction Related to Lamaison The

Vietnamese Restauran! on Meung Branch

Y{ru oinritJrlJE otrY6r6ryl:

yv
nr:nun? ^l^e,.10d:u ldu o9to? 1t8J1au fl o1ilu :TR]NU

dlf 1l c, laaa
ruud?1.r?ru{10{R.r:fl RU19t'lilfi aR6r9t:u5a,a,tui141:fi :fiotJ?tlilat.rist

arrlrerr nr:fi'ornr:fra'hj Orml) fl nr:fi nut 2ss8



n

fi ?x 0R r: fl Rl'lf tuft1106I:3

0

fiangol

o'toltun:RlJl

ljm ]t:onl:flnu't

ri uaur u a ruEo l ert r noutl'o q

: :roinr:!]ur orniaasl:

: u3tlr:1:fr rrxrliorfin (nrtrnr:thnr:)

: n:.ofiprf, dolurir

: 2558

1/Y:crtun::!nt:
7
1:a.qrini or un: )

nl (btrl, rAa
R:: URl:/O tnt:0T!: nUl

(n:.ofilvr# rio.rudr)

fltt!n]5

1n:.riuni ilpnr)

6
nto {tirurunr:rdngn:

(n:.fi{r vrintirfin)

: qAn:ruunrfl?rlfi.rno1tfifiioiruornr:

/t* l:



fl

ri'rianrnfinui : flqfiR::ulrnsR?tufilnoltfii'a'o$ruott'tt:tiunur!at tlr{o'itrlul

n01,tm0.1

: r so;fl]:LlTuY orniaac]:

:5718100012

, l3nr:q:fi utr:iotfi n (artritrnr:l'fl nr:)

: n:.0fi;rd ilortrir

2558

llYtFrgtuo

nr:fi nuuiol nqfi n::ttrrasn?1!fi .iYiolofi iriofiuorrr: tionuuar t!90'ldlllnou
, t a a e ! r -s e

rur'o.r iin qrJ:;a.:drfiofinur t) riolafiun rutol {ui lnnituorrr: rluqulrl41 turtro'ldllr1

n o u rfi o r dr rfl urJ : : t r n : n ej u ril t t :L r u fi slo l n t : fi n ! 1 2) n rl et' n t : ! 1 0'i : 3 51 n : 1 u nl : 1 #

lS nr:to riruq 3l n?r!Anlfi ulfi 0r rilrJno-uri:url: sfi rr1nn1:na1n1o{ : 3tlR: 4)

nliiurrfiurxqfin::!1 n1:uiIRnniunrtun-nrfiurhu:riltltl'uaru:l:sfllJYll{n1:f,nIn
! v -s I t, , ai

druunnruioqafruJtuto.: {l- lnn nQ!n?0u'l l16tl ntxxt tRRilulu 400 au tn!:]u:'ll.l

rlo1alnu1dllruao:Lo11l itn: rc#flanr:it-o]nu1ffl:]:rtn: 1ldlrE nJrlYrl':nourl'rrnof aicr'fi

l#lulruil-orJ:; no:.rdruafi6r8.lrT :: or r (1duri nrrrL6 ririouav rirrn6u ri:uritrltuu

unrnru) uas d6At8.:oUrrru ( ldrrrinr:nnaotriruri rafi 6lniaun:i nr: mnaolshu

rirain r lionr:ita: tsr{nrrutt :rl:: Yt1{tfl01-one way analysis of variancc )

flnn1:in-0 x'jr nrjun-ro tirr ri':ultqiri uv {r iorq zo-:o fl 'uaotunrrTlan i
nr:f; nuroqjlu:;n'urJiqogrnl iorinrfr unuhoulid'vrronlu i:rulrlqfi uio16ourioun'jr

t5,o0o uir uaci!"ruruarrinlun: orni:r t nn'ir s viru lurirut olr qfi n:: ulunr:1#

rint: riuiro;rrfr :vvttuotvr:tiunut! !tu1 nii r6onill:l:cr rulud'llnat tr'uto riu

rari- orfinri rxel alunr:n-oaulodoaion:LSInnfi rfiaqtnrruaqu'lvi: irirlddrurionuo{

fizot - roo utrcioa:'t lurirun r r rinriurfiu rnirlri:url: s dult t t n't: n n rn nrL'irlur u

na^ndarqi (proaucod.: :vnold:o RrudEotnto{orx t:luRtt't:1u nrutalnrito.rinqil

firirlt:.J1.:o rvr: rdyrAro{01fl'r: n11!arrornto{q n: siri on rluskio'tt't t: ttnEflillt

TOUflf,ftt"l

: lt arut s 019t'l

finRaflt

0101lun!:Rl1

flnr:finur



I

rnrnfinluto{:ltiRr:or?rr: lnu: ?!od'lu:rnll:nn lurYru:rnr (rrice) dlil:snouriru :inr
)aM s fl x ur' o lr-fi 0 u rfi u u nlu 0 fl n t r{ i S u t ot ua c : r n ]ru c d u lfi 0 t 3 u ! tfi u! n:u o l H'l :

ri un u r l o r n i r u l u : s n-u tA u l du lu n 1 fl :'r u o d1u : t n'! ! 1 n lu Ct u d 0 t u fi n r : h?rli n r :

(ptace)dl:J: snordru fl?rtLflcotnlo'rd01trfiInu:T! nr: {nr x Iflto rv t: rflu rYnriru rtal
r , 

"d 
t'

flar{Rrulu5rur rsd! q t! lu5lut}1ulefl! u::uln1fl lll:lu fll: txdnnltnl:lu
v f, , i rlt I i!

1.r:tu]n1f,uasR']ludvola 0.t1j110.t51r tnu:'luoq lu:tolMn lltl tud?u11[RU1n fl?"111

rxrrv fittxorfi1rnd o'ruuroru nroroto ttlo'ttdnon: o nl'jro{1u:rail:J lunal{ 1udlu

ni:riqd3!Rl:narn(Promotion) d.::l:snouC?u i:runr: ri tra3!j runlulh: tR:6nto.:turnr:

ir'r1 ua;i riru anfirau drnfr au rin lntr::lo{1u:trir:Jrunarl riru do fl rorrdurTi:-rl

hrl6ldonr:rl:svrd!nirf, uacru-n r tunouttuvtittutlotxrtl l nvoqi'lu:tnlu runarl

uaslurfiunr:13nt:(Service)6r:sRorfl?u:tunt:oltrrqnn'olntu:runr:fid'lfiuror
r o, a

1t n{lulrurflonoRr: t11!:n]: lt:utt'ttollrinlru'lunr::L3nt: 1nn'nnrntolnfnltulu
a d . .r.

fl'l:uiR1: R?t!:?nt:? lunt: tt'tlinr: ttnant:ttn'{nruttacnrr!d;oln1o'111u-n.! l1.lxi nl: od

1u:;n'rrrn Hnnr:f,nuruG urrfiourqfin::r1u nt:!3IR Ruasn'lrxfinrriu16urrYufnfuri:u
v t ,ar I r ai' aae !

:J:eerLmt tnt:na rfld]tlunntuio{aru!]1Jx0{4u: tnR }11J1'1 41J: lRnrulo aflullu ( l fl

0rr,/ rl0]uRrv{fllr:d nr:fintr o16lr :lu1d dlu?tldil16nlun: olni': ; drlri'uinqin::u1u
-dinr:ri1nnnnonounrrl.ta-otfiurFurd'rrh'o''uriru:J:salnt.:Rttf,atnltnRnl{fl1l



ft

Independent study Title

Name-Surname

Identification

: Customers' Behavior And Satisfaction Related to Lamaison-

The Viehamese Restauran! Don Meung Branch

: Pr&atikratrmana Arpassaro

:5718100012

Degree : Master of Business Administratioo

Independent study Adyisor : Dr. Aniruth Phongpaew

Academic Year :2558

Abstract

The objecfives of tLis research otr the srbject of susbmers' behavior and satisfiction rclaled b

Lamaison-the Viebamese rEstaura , Don Meung Branch were to strdy 1) fimdaEenal fictols of

consumen visiting kmaison reshurant who werc trrget population und€r sirdy 2) their consumption

behavior 3) their opinion ol fre marketing mix 4) and con:pare 6eir mnsumption behavior and thei opinion

on ma**ing mix based tryon thet fimdamental 6cbn. Samples included 400 consumefi . Questionnaire

was us€d b collect &e .lql', . Shtdstical softwarc rras used b analfze 6e data- Satistics used in 6is rcsearch

inclu&d both descdptiye satistics ( tequency , meaq standard deviation ) and iaferential

statistics (Chi-squaE test, F-test or one-way arabtsis ofvariance).

Outcome of the study revealed that the majority of respotrdents were female , single ,

2G30 years of age , bacbelor degree graduates , worting for private companies 'w,ith monthly

income less than 15,000 baht and having more thaa 5 family members. Sttdy of their behavior

indicated that they visited the restaurant once in a while duri.ng lunch time on weekends . The

reasons given for visit were the healthy food and the benefit ofthe herbs consumed. Thet expense

per head was berween 201-300 bahL Study of their opinion ou tbe marketing mix showed that

product (cleanliness offood, Aeshness ofingredients, the taste, cleadiness of uteNils, diversity

of dishes ) scored high on a g.iven rating scale. On the other hard, the score on price ( price

commetrsurate wi& quality and quandty , competitive price in line with other Vietnamese



n

rcstaurant)washigh.Thescoreonplace(cleanli.ness,tidiness,adequatelight'Ploper

temperah-rre , the abnosphere , the tone , the cleanliness of men's or women's room ) was high

whde the scores on &e location and the parking space were moderate' The score on marketing

promotion ( joint promotion with credit card of some banks ' 
member discoutrt' leaflets' flyers 

'

recommendationofbewaitress)wasmoderate'Finally'thescoreonservice(sewingaccording

to order , adequate Persontrel , proper maDner and personality on the part of employees dressed in

tidy, clean uniform , the PromPt sewice ) was high' Study of consumers' behavior aad their

opinion on marketing mix indicated that consumen wittr different fundamental factoB (sex 
' 

age'

marital status , education , occupation , income ' no' of family memben) did differ in their

consumption behavior antl their opinion on the marketing mix'


