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Factors Affecting The Decision of Palm Oil Retailer to Purchase

From Oil Palm Bunch Collection Centers in Chumphon Province

I 94
n1:flun'l'r0ff:u

fl0':
vy
00n:11::flr 1.11?1r'rru

y ya la' ' n
nt: flufi2'l0d:yulilud?u1{u.:10.:n1:fl nu 1n1ufl andn:

F A a @v4 I
u:iuiulu5fi r:q: nlrurr110lcyl9l n0'luu5rynn1nu

ytmnf,ni11 2559



@ I 9 9/a
fi ?10n1t flu n 110 d: v

lnu

uandn5

o t0'l: ul1 5nut
o,i " < .e
111lfl1tt 0nl5flnut

- - i- , , a a 4 t --- - -:tY-.4-
tr oiuvtneado nr:nnriil l0trionil:vn0!nl:olut?ll,o{4:uq0
,, !-

1l r6lJ1J'lUU tlUU0U llJ0{?l?0IlJlll
@9
otq5125:01 fi'lll.l]tu

linr:q:fi tunr:riqfin artrnr:franr:ri:'l:l
a?'9

a:. a :Ytt Hostl ?

2559

,y'a2...'r- il:grrun::rnr:
(:olsran:ror:tl qrind ru un:)

1".-.

(n:. ofiqrf, doqufir)

(n:. ryfiunf irqneu;

L-/

tA 'an5: un15/o1115 Uvt lnu'l

nt:tJn1:

f,dru'lunr:udn4n:

1n:. ofiqrf rioudr)

77fr"""""7'::"""""



n

s e a sia , sa 4 d y- I
0nf,5 r15rru r.tl?u'liu (2559) lJt nuYlUrian0nl:naf,u trrn0n :ynoun0n1: a]u[ll10tll:uru0

t4 f,-
u 1a lJ u 1tJ ut'luu0 u tut.:Y'lFrwa:

t;d ^ t t 9otnrtuYl :nu1 n:. oulllE r.10.rrffi'l

el
uYtfiou0

ir-ia,oa6r4rol
nlt? 0u[1t d'lt 10r:0r un n0TlJr{an0n1r ondu tnraon : yn0un 0n lta']urlt110 tlitus0

I r f, s ri a o ev E ' t i -ut n!u'ltJl.l:1uu0u tu0lfi'191rl1{: rJ'la0tJ:t d tfltylof,n! I l) n nuol;1o,t,ltua0u'l duri lr,u 2)

,.8 't f,-
u00uuu dl1u 3)nrr9rfidu tnrd 0n r sn0unrn r: a ruryltj0.r4:uryou'la!u 1!u:'luu0tJ tu i,fi4 ifl
quili 4) rG0urfiuunr:n-oau10160n :ynoxfinni:aiurmro':{fud0rJrdurirniu:rudoolu

Y-!,tf,-uot0l lnT!u:t1uunfl1uanu y10.:4:us0Utauul!u 5) R?ltJdulluf:s141'lin'l:nnfl [0

r a' o n ri : y n o r fi o n r i d r u r yt lr o { rliu do rl r dru ri r n-u r t u ei o 0 1 u,fr'{ fi fo 1l u : n-t ilo,o"'u

arilaqu rJ::nord'ro nrrrLrilu'hJ'ldnr'rq:fi0 aorunrrniilrdrlri1liu nrrrnroriluav
o j qt. I ' t : - - - a . ,- t

lttlg.t tt 6) f,lr qmry:ury0urdlJu ruunndu t0m1q5 n0lra vn {1u tu nlrYtlI: n n10 nr.r:uctro

rtl-te,e)-4.rf,.
u r auu llJul'rutj0u tun.:H'tn1lJ11: nqun 10u1tlj:rnoun'lu4:uryo 1nu 'luu:'luu0u luntfl1n

. I a .io vo c e r/r e ' --.ia roq v{:0ru'ru60nu [n:oiu0Yr t.irtun'l nu:1u:']rJi,0{atnunrruuf,0uotudnnYltstu
-- luv , ooo rie , r .i , v , .i

{ruTn-ufi ld'rrriaonriru::011 ('[eirrri rirnrruh rirSooay rirrfl6u rirurfiorrrurrer:!ru) uay
tng I I t

dnntY.lO4lJlU ( Inttn t-test F-test H:0nl:?tfl:lt14fl1lUlt]l:11:?UYll.llnU1r. ?nnunl:YmdoU
vvlRfrunt flT[rsng]'liltfJfl0'1UM0.:tYI{tT{-Scheffe'dfidUUUrlJ0rl U:dU) :ynUUUdlnqTl.l

- -.1o g, ,
d0firll tsrrlnu 0_05

,{a n1if;nu1y{x'jr nr:n-oAu1i ra'o nrJiynounl:a ruryrtor {ir dorJreiurirn-u: rutio o

1un-'ruiopn: idrrn6uo{1u:vrilrlxuriruurnqnriru rloo-oauilaqurYrunruriJutllrivrt

^, r tt !- t o I
I:frr drudolunl:oi a rurvrilrdrrir u 6lunxrunln ir 6ruu:l1r1o iriro{1u:voirrrn Ho

'"-A,tr-Aan1:flnu'luiY{lJ'tl rururu0ulauuluu1lulYtfl 01ti : s nunl:flnu 1lln nfl1i nutnl: nadu t0rn0n

-!'t'"-"t-E,tu:vn0un1:ar rlrlr 0 ilr: us0uTaru rlr u: rtJUou t 0nHlfixlJ1I:rrnnarrnu f,1ury:us0utalJ
Y - i- rnv i , : , - ! , t

uTuultlJ:1tJ[Fllaaun0ro0uuglnn]{nuunt:flndul0ta0n:yn0unt:atu[1110i4:us01Jt0u
t- -;lj ruus ruu0u lu0r1{?aT!11r [:.lrrnnnl{num:ynuuudlnqfllldon 0.05 tuf,']u10rnr:fin!r

nr1!firyr-ud urL'jr flrr-uarir-raqurYruorrur{lulrJldvrrrq:fiolilfinrrlii'ln-uf6'rnr:
,'- & r t f, -0lndu tnInon :vn0unIta1ur11Io'lfl:ury0u'ln! Iuu:1t u0u tun{fi?q1! : ttn!

"-lr,tN-fl'l1lJdUllUrtY.tU1n IU:UnU0il (r=.380) nUn11]f,n'lUn'l:OlAlUtYl 1AU lUl]ltAtll
s s .^ a - L - tr o s 4^

fl'llUdllllUf [Y.l1J?n IU: gOUfl I nUfllUfl ? lURlnH 1.1 (r:.348) !n']1!dU U![XlU']n IU:gnU
' i,'- C ' t '" -runnr.rriurYrurr:{!r1n(F.679) fi:vniru-odrri'qvrrrd660.0sdrruelfi{iu6o:Jraiuriru-u:ru

tioolu o-nrr-nqlu:n-o ?ulnrfionrJ:s noufin nr:aru[lllu:1i I0nrdr rrI: firuor{uriulou.



1

Abstract

The objectives of this survey research were to study l) pemonal factors of palm oil retailer

who were target population under study 2) supporting factors 3) their choice of purchasing from oil

palm bunch collection centers 4) and compare thei.r choice ofpurchasing based upon personal factors

5) the relationship between their choice of purchase and supporting facton (viability of business,

situation ofpalm oil market, expectation and motivation 6) their primary reason to invest in this palm

oil business. Samples included 60 palm oil retailen in Chumphon province. Questionnaire was used as

a tool to collect the data. Statistics used in this study included both descriptive statistics (frequency,

percentage, mean, standard deviation) and inferential statistics (t-test, F-test or one-way ANOVA

together with multiple comparison test using Scheffe', Pearson correlation). Level ofsignificance used

was 0.05.

Outcome ofthe research revealed that mean scores on the choice to purchase palm oil from oil

palm bunch collection centers were high on a given rating scale in every aspect. Mean scores on

viability ofbusiness, situation ofpalm oil market, expectation, motivation were high. The study also

indicated that retailers with different sexes, age, education did differ in their purchasing decision while

those with different monthly income did not differ in their choice. Study ofrelationship showed that

viability ofbusiness was not corelated to their choice ofpurchase while it was positively correlated to

situation of palm oil (r:.380; relationship was poor) and was positively correlated to expectation

(r0.348; relationship was moderate. On the other hand, viability ofbusiness was positively correlated

to motivation (r=.679; relationship was moderate). Major reason given on their choice ofbusiness were

business opportunity and few competitors.


