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Abstract

The purposes of this research were to (1) study the influence of marketing mix factors on the
ability to classify popular Smartphone customers in Thailand and (2) create equations for predicting the
classification of marketing mix factors that are capable of classifying Smartphone customers in Thailand.
Data analysis was performed using Factor Analysis and Discriminant analysis. The sample consisted of
400 students of the Faculty of Business Administration, Rajapark Institute.

The results of the research were as follows:

1. The marketing mix factors which could discriminate the popular Smartphone customers in
Thailand included modern design, size and shape suitable for use, resolution of screen and
camera, and international quality and standards.

2. The discriminated equations in raw-score and standard-score forms could be showed as
follows :

Predictive equation in the raw-score form :
Y = 1.004 (factors score)
Predictive equation in the standard-score form :

Z = 1.000 (factors score)



