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Opinions about the Problems and Obstacles faced by E-Commerce
Operators in Wang Thonglang District Bangkok
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ABSTRACT

The objectives of this research were 1) to study the personal characteristics
of E-commerce operators. 2) to compare the problems and obstacles faced by
E-commerce operators in Wang Thonglang, Bangkok. The population used for this
research was E-commerce operators in Wang Thonglang. Since the population size is
too large and the exact number of people is uncertain, a sample size was calculated
using W.G. Cochran’s formula with a 0.05 margin of error. The sample size was 400
people. Statistics used to analyze the data were the Frequency Distribution,
Percentage, Average Mean, Standard Deviation, t-test, f-test, and Scheffe’s multiple
comparisons test.

The results revealed that most of the respondents were females aged
between 31-35 who hold bachelor’s degree education, and have opened their
websites for 11-15 years. Opinion towards the problems and obstacles faced by
E-commerce operators in Wang Thonglang, Bangkok, consisted of 3 aspects which had
average scores in the “High” level: Marketing Problems, Problems Regarding Setting
Up Websites, and Problems Regarding Technology and Government Regulation. The
comparison of personal factors that affect the opinion towards the problems and
obstacles faced by E-commerce operators revealed that Gender, Job Position, and
Education Level did not lead to difference in opinion towards the problems and
obstacles faced by E-commerce operators, whereas Age and the Duration they’ve
opened their Websites did lead to difference in opinion towards those problems and
obstacles, at the 0.05 level of statistical significance.
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