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ABSTRACT

The objectives of this research aimed 1) to study the characteristics of consumers,
4P's marketing mix factors, brand value, and the decision to buy Toyota branded cars for
consumers in the Hua Mak area Bangkok 2) To compare the decision to buy Toyota
branded cars for consumers in the Hua Mak area Bangkok and consumer characteristics 3)
To study the 4P's marketing mix factors and brand value factors. That affects the decision
to buy Toyota branded cars of consumers in the Hua Mak area. Bangkok The sample group
consisted of 385 consumers. The instrument used to collect data was a questionnaire.
Statistics used in data analysis include frequency, percentage, mean, standard deviation,

independent t-test, one-way ANOVA, and multiple regression analysis.

The results of the research found that 1) Most of the respondents were male, aged
26-30 years, obtained a bachelor's degree, marital status, were state enterprise employees,
and derived an average monthly income of 35,001 - 40,000 baht. 2) The results of the 4P's
marketing mix analysis, overall and in each aspect, have the highest average level,
arranged from highest to lowest, namely location/channel of distribution. Sales, followed
by product aspects of marketing promotion and price, respectively; 3) Brand value overall
in each aspect is the highest average level arranged in descending order from brand
awareness, followed by brand loyalty, brand association, and quality perception,
respectively. 4) Toyota brand car buying decisions of consumers in the Hua Mak area.
Bangkok Overall, the average is at the highest level. 5) Consumers with different ages,
educational levels, statuses, occupations, and average monthly incomes had statistically
significant different influences on the decision to buy a Toyota brand car for consumers

in Hua Mak District, Bangkok at the 0.05 level. 6) Marketing mix in terms of product, price,



and promotion. and brand value Brand awareness and brand loyalty Affecting consumers'
decision to purchase Toyota brand cars in the Hua Mak area. Bangkok Statistically
significant at the 0.05 level, all 5 variables can explain the change in the decision variable
to purchase Toyota brand cars of consumers in the Hua Mak area. Bangkok obtains 30.00

percent.

Keywords: cars, marketing mix, brand value, decision making
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