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Abstract

This research aimed to study the factors influencing the decision to buy supplementary vitamins of
the elder in Bangkok. The samples were 400 elder people who used to consumd supplementary food.
The instruments used in the research were questionnaire. The lifestyle aspect found that the elder
mostly spend time with their family and have activities with friends and the community. They are
interested in the news, and social change from many social media.In aspect of Trade mark value, The
elder people will choose the brand by Trade mark that was first eaten and have confidence in the
quality. The decision to buy supplementary food, the elder people will buy supplementary food
because of the specification and Nutritional benefits, and They will choose to buy supplementary food

because the brand is well known.

Test results hypothesis Found that factors of difference Gender and age are not Influence to
decisionto buy supplementary vitamin products for elder people. And the study found the difference of
education, income, occupational status, the different of lifestyle, and the different of Trade mark value

would Influence to decision to buy supplementary vitamin of the elder people.
Keyword : The lifestyle aspect , In aspect of Trade mark value
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