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ABSTRACT

This research 1.) To study the guidelines for buying life insurance online for
consumers in Bangkok. 2.) To compare the decision to buy life insurance through online
channels of consumers in Bangkok classified by demographic factors. 3.) To analyze the
marketing mix factors that affect the decision to obtain life insurance through online

channels of consumers in Bangkok.

The sample group used in the research represents 400 consumers who live and
use the internet in Bangkok. An online questionnaire was used as a tool for data collection.
The statistics used for data analysis were percentage, mean and standard deviation, t-test,

One-way ANOVA, and Multiple Regression Analysis.

The research results found that 1.) Most of the sample groups were female, aged
31-40 years, bachelor's degree, private company employees, average monthly income of
25,001-35,000-baht, marital status, had savings life insurance, the purpose was to save
money by choosing to study information about AIA Company, comparing decisions, and
learning about life insurance from friends /relatives /family. They will choose to obtain
insurance through insurance agents/salespeople. In the future, they plan to buy additional
Endowment Insurance. 2.) Different demographic factors in terms of education levels make
significant different decisions to buy life insurance through online channels of consumers
in Bangkok. 3.) Marketing mix factors found that process factors affected the decision to
buy life insurance through online channels of consumers in Bangkok at a significance level

of 0.05.

Keywords: Buying Life Insurance Online, decision making, life insurance
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