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ABSTRACT 

 

 As a wearable device that integrates advanced technology and convenient 

functions, smart watches have evolved from simple functional devices to intelligent 

terminals that integrate multiple functions such as health monitoring, communication, 

and payment. This study reviews the development of smart watches, analyzes their core 

technologies, main application scenarios, market trends in detail, and explores the 

current challenges and future development directions. Through the SWOT analysis and 

customer behavior analysis of market data and the investigation of user feedback, this 

study aims to provide in-depth insights and suggestions for the future development of 

smart watches. 

 Through systematic market analysis and consumer research, this study found 

that, first, the smartwatch market has entered a phase of differentiated competition. 

Major brands have established unique competitive advantages through different 

technological pathways and market positioning. For example, Apple dominates the 
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high-end market with its closed ecosystem and exceptional user experience, Huawei 

focuses on long battery life and professional health management as core selling points, 

Samsung seeks balance within the open Android ecosystem, and Xiaomi persists with 

a cost-effective approach, which deeply cultivating the mass market. Therefore, this 

diversified competitive landscape provides consumers with abundant choices and 

drives technological innovation and service upgrades in the industry. 

 Second, consumer behavior demonstrates distinct stratified characteristics of 

the consumer. Younger consumers emphasize technological appeal and social attributes 

of products, show strong preference for online purchasing channels, and exhibit high 

brand loyalty. Middle-aged consumers, on the other hand, pay more attention to product 

practicality and health management functions, make more rational purchasing decisions, 

and have stronger demand for offline experiences. These differentiated consumption 

characteristics require enterprises to adopt more precise marketing strategies. 

 Finally, technological innovation remains the core driving force for industry 

development. The accuracy of health monitoring functions, battery life capability, and 

synergy with other smart devices are key factors influencing consumers' purchasing 

decisions. Data security and privacy protection are increasingly becoming focal points 

of consumer concern. 
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